
 

 

LE BOAT ROLE PROFILE 
 

Job Title  CRO Manager 

Division / Department Le Boat 

Location Surbiton, UK 

 
What you will be doing 
 
As the Conversion Rate Optimisation Manager for Le Boat, you will be responsible for ensuring 
the websites are optimised to increase online conversion. You will do this by owning the end-to-
end management of the entire conversion process, from hypothesis generation to implementing 
tests and reporting on findings, making you the go-to-person for all things CRO. 
 
To succeed in this role you will be skilled in HTML, Javascript and CSS and able to build simple 
and complex tests within an A/B testing tool and provide analysis on the results. 
 
This role sits within the Digital team reporting to the Digital Marketing Manager and will work 
closely with the Digital Analyst, Marketing and Development teams. 
 
Key Accountabilities & Responsibilities 
 

 Working with the Digital Analyst and via research tools identify online improvement 
opportunities i.e. usability issues, friction points and high drop off points 

 With support from wider marketing and development teams conceptualise, develop, 
and execute measurable and actionable optimisation tests 

 Take a hands-on approach to implement A/B tests where required using your JavaScript 
and CSS skills 

 Manage the end-to-end optimisation testing process, including prioritisation, 
requirements gathering, implementation, measurement, and next-step 
recommendations 

 Exploit our online tools (A/B Tasty and HotJar) to their full potential 

 Regular communication with key stakeholders on requirements, test plans, live dates 
and performance 

 Identify ways in which to improve CRO procedure 

 Flexibility and willingness to support wider marketing and or ad-hoc projects 
 
What we are looking for: 
 

 Minimum of three year's proven experience of A/B & MVT testing and content 
personalisation principles and methodologies 

 The successful candidate will already hold HTML, JavaScript & CSS skills 

 Someone who will act as an ambassador for a conversion optimisation testing culture 
throughout the company 

 Excellent communication skills, confident with senior management and able to clearly 
articulate thoughts and recommendations with attention to detail 

 A problem solver  – keen to understand customer needs and offer solutions 



 

 

 Experience in summarising detailed findings and giving presentations 

 Have a natural curiosity and passion for challenging assumptions made by the business 

 High energy looking to learn and help make improvements and drive change 

 Ability to work under tight timelines and quick turnarounds 

 Ability to work effectively within a team as well as individually 

 Ability to problem solve and be proactive in decision making 

 Ability and willingness to undertake occasional business travel when required 

 Good understanding of Analytics using tools such as Google Analytics  

 An ideas person  

Beneficial experience: 

 Knowledge of Drupal CMS platform 

 Proficiency with design packages 
 
Working for Le Boat 
 
Le Boat is a leading Travelopia brand and specialists in canal cruising, offering boating holidays in 
16 destinations across Europe & Canada. We offer over 900 self-drive boats, across 45 source 
markets delivered by 6 sales offices in UK, Germany, France, Canada, South Africa & Australia. 
We see each team member as being key to our customers' satisfaction and in the growth of the 
business. 
 
About Travelopia 
 
Operating across the globe including Europe, Australia, North America and Canada, we’re 
passionate about being the best and pride ourselves on the unique and diverse range of holiday 
experiences we offer our customers. Our combined businesses are the world’s largest provider 
of specialist and experiential travel with a range of unique experiences, from private jets, polar 
expeditions, sailing, ski holidays and more. 
 


